
Ritchie Bros. is the world’s largest auctioneer of indus-
trial equipment, operating through over 110 locations 
in more than 25 countries around the world. The com-
pany sells, through unreserved public auctions, a broad 
range of used and unused industrial assets including 
assets utilized in the construction, transportation, 
marine, material handling, mining, forestry, petroleum, 
real estate and agricultural industries. Ritchie Bros. 
is a public company; its common shares trade on 
the New York Stock Exchange and the Toronto Stock 
Exchange under the ticker symbol rba. Ritchie Bros. 
maintains a web site at rbauction.com.

@  established: 1958 in Kelowna, British Columbia, 
Canada. First unreserved auction: 1958. First unre-
served industrial auction: 1963.

@  2007 business statistics: Gross auction proceeds 
in excess of US$3.18 billion; more than 350 unre-
served industrial and agricultural auctions; more than 
254,000 bidder registrations; over 80,000 buyers; 
nearly 35,000 consignments; and over 261,000 lots.

@  unreserved auctions: Ritchie Bros. conducts unre-
served auctions exclusively. Unreserved means there 
are no minimum bids or reserve prices. Everything 
sells to the highest bidder on auction day, regard-
less of price. At Ritchie Bros. auctions, owners are 
also forbidden by contract from bidding on their own 
equipment, so only legitimate bidders are able to 
raise the price. Customers bid in confi dence knowing 
that there is no artifi cial price manipulation. Ritchie 
Bros.’ commitment to the unreserved auction method 
has played a large part in the Company’s success.

@  locations: Ritchie Bros. has over 110 locations, 
including 37 auction sites. Even with sale sites located 
around the world, people are still willing to travel great 
distances to purchase specifi c equipment to meet 
their needs. This means that Ritchie Bros. auctions 
can transcend local market conditions and deliver 
world market prices.

@  employees: Ritchie Bros. Auctioneers employs close 
to 950 full-time employees around the world.

@  the ramp auction method: Ritchie Bros. auctions 
are known for the ramp method, where customers 
are able to sit in a covered auction theater while the 
mobile equipment is driven over the ramp. Once 
the bidding is started by the crowd, the sale price 
increases until there are no new bids. The high bidder 
then holds up his number to identify himself as the 
successful buyer and the process begins all over again 
with the next unit being driven onto the ramp.

@  expansion plans: Ritchie Bros. continues expanding 
its global operations by adding auction facilities to 
its network of sites. Upgrades to existing sites are also 
planned, as well as the addition of sales offi ces and 
regional auction units.

@  rbauction.com: The Ritchie Bros. web site serves as 
an extension of the business. Customers can search 
the current auction inventory and auction results from 
the past 24 months, place online consignments and 
bids, view internet broadcasts of most auctions and 
fi nd contact information for their local offi ces and 
representatives. Investors can also fi nd the latest 
corporate information, including annual reports and 
press releases.

@  live internet bidding: The rbauctionBid-Live online 
bidding service allows pre-qualifi ed bidders to 
participate in Ritchie Bros. auctions, live and in real 
time. In 2007, the service accounted for over US$600 
million worth of purchases. Over 77,000 Ritchie Bros. 
customers from 170 countries are registered to use the 
service.

@  biggest auction to date: The Company’s biggest 
auction was held in Florida in 2007. The fi ve-day 
unreserved auction, held at the Orlando auction site, 
generated gross auction proceeds exceeding US$172 
million. The auction attracted more than 5,800 people 
from 63 countries, all 50 U.S. states and every Cana-
dian province and territory.
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